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Our business areas
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mobile ADVERTISING
• All mobile portals, apps,permission SMS

• Ad-Serving and campaign management

mobile MARKETING
• Latest technologies (Bluetooth, Tagging, Interactive 

Screen, NFC, Video, etc.)

• Mobile portals, mobile apps, mobile CRM etc.

mobile MESSAGING
• Payment services (NON-erotic!)

• SMS, MMS, Voice, Video

mobile PLANNING
• Mobile Creatives

• Mobile media bookings





Facts and status



Latest Research
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I can not imagine a life without my 
mobile phone:

I can not imagine a life without my
present partner:
Source: GFK 2010

43%

97%



Heavy irony
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50% of Americans even go to the toilet
with their mobile phone!
Source: GFK 2010

India has more mobile phones than
toilets!
Source: GFK 2010



Call center as mobile distribution channel in the past

Target: selling, selling, selling!



Mobile marketing
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Bluetooth

Tagging

Ticketing

Admission 
management

Mobile
surveys



Voting
a, b, c

Couponing

CRM

Competitions

Customer 
clubs





Invitation  
management



Social Media m-commerce
€

Interactive
screens

?!

Point & Find
P&F

Applications
app
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ATL

Mobile Marketing

TV
Radio
Print

Poster

Citylight

BTL
Online Banner
Mobile Banner
Animated outdoor Ad

CRM
PR

Event

SMS TAGGING Bluetooth

mobile Content, Advertising, Clubs



Matters of course

 Opt – In: each user must give his Opt – In!

 Benefits: give your customer benefits

 No spam: the mobile phone is a sensitive area. Do not 
annoy your customers

 POS: bring your customers to your POS

 Confidentiality: always use your customer data strictly 
confidential and do not pass it on to third parties

http://www.youtube.com/watch?v=Yj2oXMdZ4sk�


NOKIA – Bluetooth App Push In Public 
Transportation



BLUETOOTH APP PUSH IN PUBLIC TRANSPORT 
SERBIA
 5 bus lines in Belgrade, Nish, Novi Sad

 5 bluetooth devices; push of top 10 app link

 Total accomplished connections – 3187

 Total rejected connections - 88

 Total clicks on the link – 870 /28%!

Inside poster

Outside branding



Mobile app Microsite

 Set up for all ASE 

 to be integrated to all OoH and 
print campaigns

 “send APP to 4800” -> user will 
receive a link to a Microsite with 
the most important local apps.



The multilanguage
IQ mobile CMS

developed and hosted by IQ mobile



IQ CMS Features

 Handset optimised

 Flexible Page Structure

 Multi-language

 Pages are lightweight

 Easy usage, easy setup



IQ CMS Features

 Multi-language: 
any language, all special characters in ASE languages



IQ CMS Features: Statistics

 Preview mode

» Total hits, Unique hits

» Get statistics in HTML, XLS, PDF or DOC Format

» Schedule Statistics to be created and sent by E-Mail



Nokia Case: Product Pages



IKEA  



http://www.youtube.com/watch?v=tqe
LNxoBtjM

http://www.youtube.com/watch?v=tqeLNxoBtjM�
http://www.youtube.com/watch?v=tqeLNxoBtjM�


falstaff
restaurant guide and voting service 



A current App made with IQ :-) falstaff 
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Home Restaurantfinder with 
rating

Restaurantfinder with 
rating

Restaurantfinder by 
address

Restaurantfinder by 
map



Facts and figures from Romania
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 Developing market, where mobile is gaining a strong foothold

 Over 75% of Romanian adults use mobile phones

 15% use their handsets for internet connection

 17 910 000 mobile subscribers

 Penetration on national population: 98%

 2 686 000 mobile internet users per month

 Using their phones for email (32%) and radio (22%)

 30% of Romanian mobile internet users use mobile internet to 
find information on products, services or brands

 1% used their mobile phone to purchase a product or service, 
confirming that m-commerce has great potential for growth

Source: IAB Europe 2011



Online approach – user perspective

Mobile app approach – user 
perspective

(c) By Alexander Oswald



Trends 2011

 Budgets for mobile marketing will still increase

 SMS is and remains the „Killer-Application“

 Smartphone market share will continue to grow

 Social Media integration on mobile devices

 Location Based Marketing

 Augmented Reality

 Apps



Thank You! 

Presentation Or Business Card?
Type „IQ“ to  +43 664 66 012 02
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